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Who We are
The LAMP envisions a world of critical and ac-

tive digital media participants, in which people 

are prepared to work, learn, socialize and create 

in the 21st century. Since 2007, The LAMP has 

pursued this vision by educating and equip-

ping over 3,000 youth, parents and educators to 

shape the media landscape through hands-on 

learning. We conduct workshops during and 

after school, through the summer and on week-

ends, hold free public events and trainings, and 

develop interactive online resources to support 

media learning in classrooms and households 

nationwide. For a critical mass.

core ValUeS

➥➥ Critical curiosity

➥➥ Process over product

➥➥ Media literacy as a basic need

➥➥ Freedom from censorship

➥➥ Access for all

THE LAMP IS FOR:
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COMMERCIALS And AdvERTISIng TRACk

Make a Commercial
Learn how different persuasive techniques are 
used when you write, shoot and edit your own 
commercial! You'll also learn about how mes-
sages are targeted to different groups, and how 
to tell the difference between fact and fiction in 
advertising.

Break a Commercial
Talk back to media when you remix or 'break' 
an actual television commercial. Learn about 
your fair use rights, plus how to edit and criticize 
media. Your finished video can even be submitted 
to the LAMPlatoon library of broken commercials, 
and be part of a grassroots movement demand-
ing responsible media messages.

Make a PSA
Make your voice heard about an issue that mat-
ters to you when you create your own PSA, or 
Public Service Announcement. Your PSA will 
shed light on a subject of your choosing, and 
will teach you how media are used to communi-
cate and inspire action.

nEwS And REPORTIng TRACk

What’s in the News?
You get to decide what's newsworthy, and what 
is not! Uncover how and why we learn about 
current events when you publish your own print 
or digital newspaper, podcast or video. 

News on TV and Video
Learn about interviewing, researching, reporting 
and video editing when you produce your own 
video news story on a local issue of your choos-
ing. You'll also compare how news stories can 
be told differently, and why what's news to one 
person might not be news to another.

Reporting and Podcasting
Reporting the news changes when it is heard 
and not seen! Find out how when you record 
and mix your own news podcast.

ExPLORIng IMAgES And vIdEO TRACk

Video Poem
Learn the basics of storytelling when you cre-
ate a multimedia poem of writing, drawing, 
sound and video!

Making Pictures, Telling Stories
Focus on photography and still images when 
you create a visual story! You'll learn how im-
ages can convey information and ideas, and why 
they have so much power in the way we view 
the world.

Documentary and Non-Fiction Video
Write, shoot and edit a short video about an 
issue of your choice. Explore the different ways 
documentaries can be used, and learn basic 
editing and research skills.

dIgITAL MEdIA TRACk

Medium Literacy: Different Tools, Different News
We use videos, photographs, text, graphs, sound, 
maps and many more media to communicate 
with each other - but how do you decide what 
form is the best way to convey your message? 
Learn how to choose when you practice persua-
sion, informing, socializing and teaching when 
you create and examine a variety of messages 
using different media forms. 

Healthy Digital Relationships
Whether you're sending a text, posting a status 
update or sharing a video, you're acting as part 
of a digital network - and you have a responsi-
bility to everyone else in that world. Learn how 
you can have healthy relationships with others 
(and yourself!) in the digital realm.

	 YOUTH

	 PARENTS

	 FAMILY

THE LAMP IS FOR:

innovative programming

The average preschooler sees 642 cereal 
ads per year just on television, almost all for 
cereals with the worst nutrition ratings.

—Yale Rudd Center for Food Policy & Obesity, Cereal FACTS Report

http://thelampnyc.org
http://thelampnyc.org/programs
http://thelampnyc.org/programs
http://thelampnyc.org/programs
http://thelampnyc.org/programs
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LAMPCAMP
Have The LAMP build a one- or two-week sum-
mer program experience for youth in elemen-
tary, middle or high school! We'll work with you 
to design a custom slate of activities to suit your 
needs and have participants learning and mak-
ing all summer long.

FAMILy wORkSHOPS

Family Media Scavenger Hunt 
Families gather in a popular location, and un-
cover treasures hiding in plain sight. Once you 
look more closely for specific types of media on 
the streets you walk every day, you'll never see 
your neighborhood the same way again. It's a 
truly eye-opening experience!

Family Video Workshop 
Families of all shapes and sizes come together 
to make a video scrapbook celebrating what 
makes them unique. You'll combine interviews, 
photos and video to create a lasting record of 
your family story, and share the experience of 
making and learning together.

Family Digital Media Workshop 
Caregivers, parents and children explore how 
they use and talk about digital media, and set 
realistic guidelines for media use at home. It's a 
must for any household with kids and screens!

PROFESSIOnAL dEvELOPMEnT
Common core standards and the realities of 
preparing young people to work in a world 
filled with technology can be daunting. In The 

LAMP's professional development workshops, 
our experts will work with educators at all levels 
to develop strategies for integrating multimedia 
literacy into existing curriculum, and explore 
how media can be used to enhance classroom 
engagement and learning.

CuRRICuLuM LICEnSIng
Schools can license The LAMP's curricula for in-
struction at a low cost that includes one session 
of professional development. Renewal options 
allow for ongoing curriculum updates.

dIgITAL CAREER PATH
Offered in partnership with OBT (Opportunities 
for a Better Tomorrow), this intensive program 
provides young adults who are neither in school 
or nor working with the skills they need to work 
in the media and technology industries, or in 
workplaces where basic digital skills are required. 

MEdIA BREAkER
Use The LAMP's own online video editing tool 
to remix and criticize commercials, news clips, 
music videos and more. Learn how to exercise 
your fair use rights, and demand more from the 
people who produce the media in our lives when 
you break the media and change the message.

“ Finally, critical thinking about 
media in a way that is teachable, 
fun for kids and incredibly 
empowering…[The LAMP] is 
authentic media literacy that can 
be used in schools and at home 
to encourage people to both 
create better media and become 
better consumers of media.” 

 Dr. alice WilDer, Cartoon Network

neW! 

	 YOUTH

	 PARENTS

	 FAMILY
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THE LAMP IS FOR:

active communities

“The LAMP has done great work in getting students, families and educators 
involved and experiences with varying forms of media and technology. In the 

long term, its programs will be key to preparing our city’s children and ensuring 
that they are ready and able to participate and contribute to an increasingly 

digital and media-driven society.” — Bill De BlaSio, Mayor of the City of New York

collaBorating With local anD national partnerS
• Bank Street College of 

Education

• Brooklyn Public Library

• Digital Ready

• Fannie Lou Hamer 
Freedom High School

• Frederick Douglass 
Academy VII

• Hive Learning Network - 
New York City

• Hudson Guild

• Jamaica Learning Center

• MOUSE

• NAMLE (National 
Association for Media 
Literacy Education)

• New York Public Library

• OATS (Older Adults 
Technology Services)

• OBT (Opportunities for a 
Better Tomorrow)

• Seidenberg Creative Labs

• STEM Institute of 
Manhattan

• The Magnet School 
for Technology and 
Communication

• Tribeca Film Institute

• WNET Thirteen New York

• YMCA of Greater New York

A list of partners prior to the current academic year is 
available at thelampnyc.org/partners.

check out The LAMP 's 

videos on YouTube!

http://thelampnyc.org
http://thelampnyc.org/partners
http://www.youtube.com/TheLAMPnyc
http://www.youtube.com/TheLAMPnyc
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Senior StaFF

D.C. Vito
Co-founder and Executive Director

Alan Berry
Education Manager

Emily Long
Director of Communications and Development

Katherine Fry, Ph.D.
Co-founder

BoarD oF DirectorS

John Banta
Research Director; Vanity Fair

Gillian Cassell-Stiga (Board Chair)
Postgraduate Fellow; Center for Constitutional Rights

Gregory Donovan
Corporate Banking Associate;  
RBC Capital Markets

Rachel Dretzin
Executive Producer; Ark Media

Anderson Duff (Board Secretary)
Associate; Wolf, Greenfield & Sacks, P.C.

Tom Gray
Vice President; Capalino+Company

Lindsay Fielding
Workforce Strategy & Programs  
Professional;I.B.M.

Christopher Hickman
Assistant Corporation Counsel;  
New York City Law Department

Mark Nyon
Founder; Grand Kru Technologies

Joshua Teeple (Treasurer)
Partner; Grobstein Teeple Financial  
Advisory Services, LLP.

THE LAMP IS FOR:

experienced leadership

“It’s amazing to think when we started, the students did not even 
know why commercials were shown on television…They have 

learned how these media have the power to change the way they 
view themselves and the world.”  — JUleS BeeSley, LAMP facilitator

WorkShop FacilitatorS
The LAMP’s workshop facilitators are comprised 
of media industry professionals, seasoned 
educators and experts in the field of digital 
technologies. Credentials for past and current 
facilitators include positions with Lucasfilm, 
Nickelodeon, the Los Angeles Times, the New York 
Times, Brooklyn College, Newsweek, the United 
Nations and others.

hoSt a WorkShop

info@thelampnyc.org

VolUnteer or intern

info@thelampnyc.org

Join the lamplatoon

lamplatoon@thelampnyc.org

Donate

thelampnyc.org

check out The LAMP 

on Twitter and Facebook!

lit
check out The LAMPlit 

and other resources here!
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